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Change is the essence of life. Hence, %
success of eny human enterprise, whether individusal or
collective, leans heavily on, among other things, its
ability to anticipate and reect to new situations. It
must be taken for granted that every trained man, througch
experience or institutionalised training or both, is -
equipped with the knowledge not osnly to perform the bagic
functiong required of him but also to respond to and meet
the chenging environment in his field. This quality of
being able to foresee and cope effectively with changes
is all the more important to Singapore, because our
netional well-being is critically dependent on the per-
formance -of our only national resource: 2.2 million
Singeporeans.

Like other professions, marketing has become too
specialised a profession for the emateurs. Marketing may
be described as the final act of a long series of a Dpro-
duction process of a business enterprise which seeks o
create, promote and finally to distribute ite products
to consumers. Marketing, tnerefore, bears a very heavy
responsibility since the ultimate rewards of the toil and
sweat that go into the creation of these products will
rest considerably on successful marketing.

Singapore's cconomic well-being is also increa-
g8ingly dependent on international trade, favourable
capital and investments flows and tourist spendihgs.

Each of these activities demands its own kind of marketing
expertise. Hence, the regponsibility and the maqnitude

of the role of the marketing profession in Singapore
speaks well for itself.

As is well documented and discussed, the modern
economy, whether national or international, is so closely
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knitted that every of ite coﬁstitucub components must

act in harmony with the rest in an increasingly complex
network., .The national economy cannot be truly isolated
or independent. As you are aware, the ugly inflation
.wqich”qriginated in developed countries has seeped inte
Singapore. DBesides inflation, the énergy crigis has
slowed down the economies of the developed countries., To
put this simply, it means, among other things, that these
developed countries in having to pay substantially more
ioxr their fuel, have less money with which to bﬁy our
products and to invest in Singapore. Inflation and high
cost of energy have also caused a contraction of produc-
tion in developed economies, Industries in developing
countries, including Singapore, have suffered because of
high production cost and a reduction in the exports of
industrial raw materials by the developed countries.

With the deterioration in the world economy, you
o3 marketing executives are now confronted with pressing
challenges - how to push and sell your products in a
raricet whose will and capacity to invest or buy have becn
weakencd.. This marketing problem has alsgo been compounded
by the higher cost of production in Singapore. Marketing
execubsives will have to anticipate and react to the serions
implications of this new situation., There is no doubt you
have to work harder.

Notwithstanding the debilitating effects of the
international inflation and ¢nergy crisis, Singaﬁére's
¢xports remain high. Entrepot trade which formed 344 of
Singepore's cxternal trade in 1973 went up to $7,260 m
from $5,230 m in 1972, showing an increase of $1,030 m or
38.8% as against an increase of only $125 m or 2.6% in
1972 and $330 m or 6.9% in 1971. Exports of Singapore-
medz. goods which formed 22.3% of Singapore's external
trade recorded a very outstanding performance in 1973.
The emount surged forward from $3,033 m in 1972 to
$4,781 w in 1973, showing an increage of $1,748 m or
58%, In contrast, the growth in 1972 and 1971 were
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25.5% and 12.8% respectively. The rise in domestic
exports indicates the success of Singapore's indus-
trialisation and our export promotion drive.

This iz ipndeecd an eloquent testimony of the
ctforts all those concerned with the mangazement of our
q4tlcnal well-being., The marveting profession can
*1ghtL, share this achicvement with rany others. But
Slngaporu must prosper and. not just survive, Towards
this end, Singapore has embarked on industrielisation to
corplemsnt its traditional entrepot trade and continuc
%o build and improve its econowic and commercial infras—
SSructure. With excellent and efficient communication
network, banking and finaneial facilitics, existence of
1ntbrnatlonal and multinational corporations, Singapore
can reach out far beyond its own rezion for the exchangea
of goods, technology and services,

) In addition, we must muke quick adjustments on
a broad front to:- ) B 'f}
(1) Search for new markets and sources oi
foreign investment;
(2) Search for chcaper sources of supplics;

(3) Produce local goods more efficiently,
thereby reducing costs; and

(4) Improve the distribution syatem in order
' to lower priccs charged to consumers.

The Governwent hos established a Trade Develop—
ment Section in the Department of Trade to primarily '
promcte exports of olng&ynrb—madL goods.and 1o agsist
wanmufacturers and traders to mount a marketlng drive,
including the organising of tIddO missions, trade cxhi- -
bitions and trade falrs overscag. This clearly slows
vkat the Govermment will continue not only to gneourage

and provide incentives bto privutc industries but it will

also actively participate in creating conditions conduciva

to thc expansion and censolidntion of Singapore's
industries and their mariiobs.  Mhe visit of the Minister:
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for Foreign.Affairs, Mr S Rajaratnam, to West Asia is
aimed at gseeking out mutually-beneficisl areas for long
term co-operation with the West Asian countries. It'is
also an e¢ffort to search for potential markets and invest-
rments for Singapore.. )

Opportunities in West Asia should merit your
obttention and cfforts. You should, however, contimie to
consolidate and ¢xpand your troditional and new markets.
as well, :

Mafkcting exceutives should be on the move all
the time in order to consolidate and spread their arcas
of operations. I am confident that you are well-equipped
and will be able to open up more avenues for Singapore
goods and services. But as economic development in an
open economy, such as ours, can undoubtedly be greatly
accelcrated by foreign investment, your marketing efforts
ghould additionully be directed to attracting investments
into Singopére. ' '

The Government will continuc to give all poesible
support to you and your efforts must be seen as part of
our nationcl effort to crecate o prosperous Singaporc.
The efforts of the private sector and govermment must
always work in harmony since the end result of these is to
bring cbout notionnl prosperity which is enjoyed by everyone
in the country. When you «re on a marketing misgicn over-
scas, you should thercefore remecmber that you corry with you
not only the credentinls of your compony but alsc thet of
Singapore. ~You should contimae to upkold the image and
substancé thot is Singapore. You snould contimue %o be seen
by your customers as an industrious, honcst, helpful and
dedicated business executive -~ Singapore and your cdmpqny
will be truly proud of you.
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